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Seminar paper from the year 2007 in the subject Communications - Public Relations, Advertising,
Marketing, Social Media, grade: Distinction, Macquarie University, course: ICOM 891 Communication
Research Methodologies, language: English, abstract: There are cases when commercial pressure on editors
becomes very obvious; especially when it fails to succeed and becomes publicly known. This could either be
because the advertiser not only threatens to, but actually does withdraw its advertising from a newspaper as
reaction to unwanted content, or because information about business agreements between client and
newspaper leaks out to the public. Both incidents of exercising influence on editors were observable at the
Los Angeles Times, a daily newspaper in South California, USA. In contrast to quantitative surveys, this
research will illustrate the influence of commercial pressure on newspapers, using the L.A. Times as a
particular case study.
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From reader reviews:

Frankie Evans:

Often the book The influence of advertisers on editorial content: A Case Study will bring that you the new
experience of reading some sort of book. The author style to describe the idea is very unique. If you try to
find new book to study, this book very suited to you. The book The influence of advertisers on editorial
content: A Case Study is much recommended to you to read. You can also get the e-book from official web
site, so you can quicker to read the book.

Herman Pruitt:

In this period globalization it is important to someone to receive information. The information will make you
to definitely understand the condition of the world. The healthiness of the world makes the information better
to share. You can find a lot of sources to get information example: internet, newspaper, book, and soon. You
will see that now, a lot of publisher that print many kinds of book. The book that recommended to you is The
influence of advertisers on editorial content: A Case Study this guide consist a lot of the information with the
condition of this world now. This book was represented just how can the world has grown up. The dialect
styles that writer use to explain it is easy to understand. Typically the writer made some research when he
makes this book. That is why this book ideal all of you.

Geraldine Moreno:

This The influence of advertisers on editorial content: A Case Study is brand new way for you who has
fascination to look for some information as it relief your hunger info. Getting deeper you into it getting
knowledge more you know or else you who still having little bit of digest in reading this The influence of
advertisers on editorial content: A Case Study can be the light food in your case because the information
inside this specific book is easy to get by means of anyone. These books build itself in the form that is
reachable by anyone, yep I mean in the e-book application form. People who think that in reserve form make
them feel sleepy even dizzy this guide is the answer. So there isn't any in reading a guide especially this one.
You can find actually looking for. It should be here for you. So , don't miss the idea! Just read this e-book
style for your better life along with knowledge.

Mae Bushee:

E-book is one of source of expertise. We can add our understanding from it. Not only for students and also
native or citizen require book to know the update information of year to year. As we know those publications
have many advantages. Beside many of us add our knowledge, can bring us to around the world. Through the
book The influence of advertisers on editorial content: A Case Study we can consider more advantage. Don't
someone to be creative people? Being creative person must choose to read a book. Just choose the best book
that ideal with your aim. Don't end up being doubt to change your life with that book The influence of
advertisers on editorial content: A Case Study. You can more pleasing than now.
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