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The field of marketing science has arich history of modeling marketing phenomena using the disciplines of
economics, statistics, operations research, and other related fields. Since it is roughly 50 years from its
origins, The History of Marketing Science isatimely review of the accomplishments of marketing scientists
in anumber of research areas.

Different research areas of marketing science, such as Pricing, Internet Marketing, Diffusion Models, and
Advertising, are treated to a highly readable and easy-to-digest historical analysis by the contributing
authors. Each chapter provides a chronological timeline of key historical developmentsin the area of
marketing science covered. Readers of other disciplinary backgrounds outside of economics, statistics, and
operations research will be more than able to appreciate the development of marketing science as afield of
research and its pioneers through the book.

Contents:

o The History of Marketing Science: Beginnings (Scott A Neslin and Russell SWiner)
- Methods:

s Brand Choice Models (Gary J Russell)

= Conjoint Analysis (Vithala R Rao)

o Innovation Diffusion (Eitan Muller)

= Econometric Models (Dominique M Hanssens)

o Market Structure Research (Steven M Shugan)

s Stochastic Models of Buyer Behavior (Peter SFader, Bruce G SHardie and Subrata Sen)
- Management:

o Advertising Effectiveness (Gerard J Tellis)

o Branding and Brand Equity Models (Tulin Edem and Joffre Swait)

o Distribution Channels (Richard Staelin and Eunkyu Lee)

o Customer Relationship Management (CRM) (Scott A Neslin)

- Digital and Internet Marketing (Wendy W Moe and David A Schweidel)

o New Products Research (Donald R Lehmann and Peter N Golder)

o Organizational Buying Behavior (Gary L Lilien)

o Pricing (Russell SWiner)

o Sales Force Productivity Models (Murali K Mantrala)

o Sales Promotions (Kusum L. Ailawadi and Sunil Gupta)

Reader ship: Students of marketing science; researchers in the science of marketing; and general public
interested in 50 years of marketing science history.
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From reader reviews:
Esther Ponce:

Why don't make it to be your habit? Right now, try to ready your time to do the important work, like looking
for your favorite e-book and reading a guide. Beside you can solve your long lasting problem; you can add
your knowledge by the e-book entitled The History of Marketing Science: 3 (World Scientific-Now
Publishers Seriesin Business). Try to the actual book The History of Marketing Science: 3 (World
Scientific-Now Publishers Seriesin Business) as your buddy. It means that it can for being your friend when
you feel alone and beside that of course make you smarter than ever. Yeah, it is very fortuned for you
personally. The book makes you considerably more confidence because you can know every little thing by
the book. So , we need to make new experience as well as knowledge with this book.

Diana Chung:

As people who live in the particular modest era should be update about what going on or data even
knowledge to make these keep up with the erathat is certainly always change and move forward. Some of
you maybe will certainly update themselves by examining books. It is a good choice for yourself but the
problems coming to anyone is you don't know which one you should start with. This The History of
Marketing Science: 3 (World Scientific-Now Publishers Series in Business) is our recommendation so you
keep up with the world. Why, because book serves what you want and wish in this era.

Adam Cuyler:

In this particular erawhich isthe greater particular person or who has ability to do something more are more
precious than other. Do you want to become one of it? It isjust simple approach to have that. What you have
to doisjust spending your time almost no but quite enough to enjoy alook at some books. Among the books
in thetop list in your reading list is The History of Marketing Science: 3 (World Scientific-Now Publishers
Seriesin Business). This book and that is qualified as The Hungry Mountains can get you closer in growing
to be precious person. By looking way up and review this publication you can get many advantages.

Carl Vang:

Asapupil exactly feel bored to help reading. If their teacher asked them to go to the library or make
summary for some guide, they are complained. Just very little students that has reading's spirit or real their
pastime. They just do what the trainer want, like asked to the library. They go to generally there but nothing
reading seriously. Any students feel that examining is not important, boring as well as can't see colorful
images on there. Yeah, it is being complicated. Book is very important in your case. As we know that on this
period, many ways to get whatever you want. Likewise word says, ways to reach Chinese's country.
Therefore, this The History of Marketing Science: 3 (World Scientific-Now Publishers Seriesin Business)
can make you feel more interested to read.
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