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Bachelor Thesis from the year 2015 in the subject Communications - Public Relations, Advertising,
Marketing, Social Media, grade: 1.0, Campus02 University of Applied Sciences Graz (Marketing), course:
International Marketing, language: English, abstract: The topic of this bachelor thesis is social media
between potential students in their last secondary school year and higher education institutions. The aim of
this thesis is to analyze whether social media networks are relevant for potential students when they search
for information on higher education institutions. The thesis is structured using a theoretical and practical part.
The theoretical part deals with two main topics − social media and higher education marketing, which are
finally connected to form social media marketing in higher education.
Through Web 2.0 technology, it is possible to create a dialogue on the Internet. Fur-thermore, it is possible to
create, consume and participate in content in different networks. Consequently, social media networks can be
used for entrepreneurial purposes. Social media marketing pursues marketing objectives through the use of
social networks and management of social media.
For years, higher education institutions have been forced to undertake marketing efforts with the aim of
raising awareness and creating a positive reputation among all target groups. Promotional tools are used to
fulfil the marketing objective, which are adapted to the special target group such as potential students.
Traditional com-munication forms like information leaflets, fairs as well as open days are used to at-tract
potential students.
The final theoretical part deals with social media marketing as a possible instrument of the higher education
marketing strategy. Through social media networks, higher education institutions benefit from the possibility
of providing information for poten-tial students. However, results show that there is no awareness among
potential students to use social media networks for gathering information. On social media pages of higher
education institutions, the content is often the same as on the statis-tical website, but the aim of social media
is to enable interaction. The use of social media as a higher education marketing tool for potential students
has only just be-gun.
The practical part tries to verify the theoretical part and reviews the acceptance of social media networks as a
source of information on higher education institutions through market research of 85 high-school graduates.
Results show that high-school graduates use traditional promotional tools rather than social media. [...]
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From reader reviews:

Jason Hill:

Book is to be different for every grade. Book for children until adult are different content. We all know that
that book is very important normally. The book Social Media between High-School Graduates and Higher
Education Institutions (German Edition) seemed to be making you to know about other expertise and of
course you can take more information. It is extremely advantages for you. The reserve Social Media between
High-School Graduates and Higher Education Institutions (German Edition) is not only giving you
considerably more new information but also to get your friend when you sense bored. You can spend your
own personal spend time to read your book. Try to make relationship using the book Social Media between
High-School Graduates and Higher Education Institutions (German Edition). You never sense lose out for
everything in the event you read some books.

William Hickman:

Do you one among people who can't read satisfying if the sentence chained inside the straightway, hold on
guys this particular aren't like that. This Social Media between High-School Graduates and Higher Education
Institutions (German Edition) book is readable simply by you who hate those perfect word style. You will
find the data here are arrange for enjoyable studying experience without leaving actually decrease the
knowledge that want to deliver to you. The writer regarding Social Media between High-School Graduates
and Higher Education Institutions (German Edition) content conveys thinking easily to understand by a lot of
people. The printed and e-book are not different in the content but it just different as it. So , do you even now
thinking Social Media between High-School Graduates and Higher Education Institutions (German Edition)
is not loveable to be your top listing reading book?

Bryon Diaz:

The guide untitled Social Media between High-School Graduates and Higher Education Institutions (German
Edition) is the publication that recommended to you to learn. You can see the quality of the e-book content
that will be shown to an individual. The language that publisher use to explained their way of doing
something is easily to understand. The article author was did a lot of investigation when write the book, so
the information that they share to you personally is absolutely accurate. You also could possibly get the e-
book of Social Media between High-School Graduates and Higher Education Institutions (German Edition)
from the publisher to make you far more enjoy free time.

William Holmes:

A lot of guide has printed but it takes a different approach. You can get it by online on social media. You can
choose the very best book for you, science, witty, novel, or whatever through searching from it. It is called of
book Social Media between High-School Graduates and Higher Education Institutions (German Edition).
You'll be able to your knowledge by it. Without leaving behind the printed book, it could possibly add your



knowledge and make you happier to read. It is most important that, you must aware about reserve. It can
bring you from one spot to other place.

Download and Read Online Social Media between High-School
Graduates and Higher Education Institutions (German Edition)
Lukas Riedner #8DYIULBHV9G



Read Social Media between High-School Graduates and Higher
Education Institutions (German Edition) by Lukas Riedner for
online ebook

Social Media between High-School Graduates and Higher Education Institutions (German Edition) by Lukas
Riedner Free PDF d0wnl0ad, audio books, books to read, good books to read, cheap books, good books,
online books, books online, book reviews epub, read books online, books to read online, online library,
greatbooks to read, PDF best books to read, top books to read Social Media between High-School Graduates
and Higher Education Institutions (German Edition) by Lukas Riedner books to read online.

Online Social Media between High-School Graduates and Higher Education
Institutions (German Edition) by Lukas Riedner ebook PDF download

Social Media between High-School Graduates and Higher Education Institutions (German Edition) by
Lukas Riedner Doc

Social Media between High-School Graduates and Higher Education Institutions (German Edition) by Lukas Riedner
Mobipocket

Social Media between High-School Graduates and Higher Education Institutions (German Edition) by Lukas Riedner
EPub


