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Feature films, television shows, homemade videos, tweets, blogs, and breaking news: digital media offer an
always-accessible, apparently inexhaustible supply of entertainment and information. Although choices
seems endless, public attention is not. How do digital media find the audiences they need in an era of infinite
choice? In The Marketplace of Attention, James Webster explains how audiences take shape in the digital
age. Webster describes the factors that create audiences, including the preferences and habits of media users,
the role of social networks, the resources and strategies of media providers, and the growing impact of media
measures -- from ratings to user recommendations. He incorporates these factors into one comprehensive
framework: the marketplace of attention. In doing so, he shows that the marketplace works in ways that belie
our greatest hopes and fears about digital media. Some observers claim that digital media empower a new
participatory culture; others fear that digital media encourage users to retreat to isolated enclaves. Webster
shows that public attention is at once diverse and concentrated -- that users move across a variety of outlets,
producing high levels of audience overlap. So although audiences are fragmented in ways that would
astonish midcentury broadcasting executives, Webster argues that this doesn't signal polarization. He
questions whether our preferences are immune from media influence, and he describes how our encounters
with media might change our tastes. In the digital era's marketplace of attention, Webster claims, we
typically encounter ideas that cut across our predispositions. In the process, we will remake the marketplace
of ideas and reshape the twenty-first century public sphere.
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From reader reviews:

James Connell:

Book will be written, printed, or descriptive for everything. You can know everything you want by a e-book.
Book has a different type. As we know that book is important matter to bring us around the world. Adjacent
to that you can your reading expertise was fluently. A reserve The Marketplace of Attention: How Audiences
Take Shape in a Digital Age (MIT Press) will make you to possibly be smarter. You can feel considerably
more confidence if you can know about everything. But some of you think that will open or reading any
book make you bored. It's not make you fun. Why they are often thought like that? Have you in search of
best book or ideal book with you?

Joshua Stamper:

A lot of people always spent their very own free time to vacation or even go to the outside with them friends
and family or their friend. Do you know? Many a lot of people spent these people free time just watching
TV, or even playing video games all day long. If you want to try to find a new activity this is look different
you can read the book. It is really fun for you personally. If you enjoy the book you read you can spent all
day every day to reading a guide. The book The Marketplace of Attention: How Audiences Take Shape in a
Digital Age (MIT Press) it is very good to read. There are a lot of those who recommended this book. We
were holding enjoying reading this book. In the event you did not have enough space to develop this book
you can buy typically the e-book. You can m0ore easily to read this book through your smart phone. The
price is not too expensive but this book provides high quality.

Ronald Jackson:

Beside this particular The Marketplace of Attention: How Audiences Take Shape in a Digital Age (MIT
Press) in your phone, it could give you a way to get nearer to the new knowledge or data. The information
and the knowledge you can got here is fresh from the oven so don't end up being worry if you feel like an
outdated people live in narrow small town. It is good thing to have The Marketplace of Attention: How
Audiences Take Shape in a Digital Age (MIT Press) because this book offers to you personally readable
information. Do you oftentimes have book but you do not get what it's interesting features of. Oh come on,
that will not happen if you have this inside your hand. The Enjoyable set up here cannot be questionable, like
treasuring beautiful island. Use you still want to miss the item? Find this book as well as read it from right
now!

David Gaiter:

Do you like reading a publication? Confuse to looking for your favorite book? Or your book seemed to be
rare? Why so many problem for the book? But any people feel that they enjoy regarding reading. Some
people likes reading through, not only science book but additionally novel and The Marketplace of
Attention: How Audiences Take Shape in a Digital Age (MIT Press) or others sources were given knowledge



for you. After you know how the truly amazing a book, you feel wish to read more and more. Science e-book
was created for teacher or maybe students especially. Those ebooks are helping them to bring their
knowledge. In various other case, beside science publication, any other book likes The Marketplace of
Attention: How Audiences Take Shape in a Digital Age (MIT Press) to make your spare time far more
colorful. Many types of book like here.
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